
FACEBOOK: Still Our Strongest Ally


Typically, we think let’s put up a billboard on social and see who sees it, but now social 
shuts down blatant advertising. Working with Cracker Barrel and Chris Young, content 
was able to be co-branded to leverage content to get 10 million views - more than 
Chris Young or CB could have gotten on traditional media. 


Connection and engagement - keeping the outward focus is key. 


Garth and Tricia both utilize a consistent FB Live Show - Garth has reached over 100 
Million with Inside Studio G. It allows him to be with his fans at the same time, having 
genuine interaction. It’s led to a community that meets up every Monday night. Tricia’s 
show has had a direct tie to increase TV viewers following the live FB. 


Create the relationship with the audience. It’s not just going and asking them for 
something. It’s going and telling them that you want to bring them on the journey.


How am I making someone feel like they are a part of this or WANT to engage? The 
key is to create 360 experience…that’s why it’s called SOCIAL media


BYOB - Build Your Own Brand - Do what it takes? Spend some cash and invest in 
yourself. It’s not about the followers, it’s about accomplishing the goals that you have. 
The goals should not be focused on number of followers, but more on how can we 
better create an experience for the fans? Invest money, target the right audience, if the 
content is good enough and the targeting is correct, they will engage with you and you 
won’t have to pay later. Your social audience is a currency and they are valuable. If 
you’re putting too many ads on your page, you’re diluting the value of your social 
network. Organic reach does not exist without paid. If you are not willing to commit to 
money, then don’t be on Facebook.


The conversation often starts with how many posts versus what’s the content? It 
should be done in reverse. The right content can explode. Even if the goals are to sell 
something, etc, it’s our jobs to get those goals in a way that we’re able to create 
content that engages people and gives back before asking for something in return. 


How do we make the medium of radio visual instead of fully audible? It’s not about 
going to a cocktail party with a script - it’s about a conversation. If you don’t know the 
type of conversation you plan to have, then you won’t be able to connect. What is your 
story? Who is your storyteller with a relevant audience and also relevancy to the story 
or brand? How to you gauge results - if it’s followers, it’s probably the wrong thing. 


Figure out what you’re trying to communicate and how you’re going to do it. 

Vertical video + Meme boxing of content performs best. 


What are the metrics that determine if something is successful? It can be as 
complicated and conversions to a sale, or as simple as impressions.





